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Most valuable brand: Amazon considered most valuable in these years, and so on.


A brand is characterised with few recurring elements: logo, symbols, name 

But more importantly, these features are designed in roder to obtain an identity 

The key purpose and the meaning behind a brand.


Thinking about brands: two distinguishable macro classes: 

Economics and psychology

Being able to create a positive impact is important 


Example of Nike (video)

Communicate positiveness, everybody can 
do it, greatness 


—> Statement about who I am as a 
company


The brand, the name, has a meaning for each of us


Virgin want to reinforce the 
idea of the brand 
associating it with 
entertainment  


The problem of umbrella 
brans is that if you fail in one 
category, it’s easier to fail in 
another 


Brand awareness is a very 
important thing that I want to 

achieve as a firm.



